INTERPRET-

“The business of America is business.”

- President Calvin Coolidge



EVALUATING THE
ECONOMY OF THE 205

Refer to this information to help you

work through Page 1 of the worksheet
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NEW TECHNOLOGIES LED TO INCREASED WAGES

sf MEANT MORE
¥ INCOME £OR AMERICAN CONSUMERS TO SPEND

INCREASED PRODUCTIVITY MEANT MORE
PRODUCTS £OR CONSUMERS

HIGHER TARIFFS ON IMPORTS LED TO
INCREASED PROFITS FOR AMERICAN FIRMS

EASILY AVAILABLE CREDIT ALLOWED
CONSUMERS TO SPEND BEYOND THEIR MEANS
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LET'S START WITH




AMERICAN SPENDING SPREE

1920s AMerica was flush w/ Income
and AMeRicans were eageg to spend

THEY MOSTLY BOUGHT NEWLY INNOVATED GOO0DS
THAT MADE LIFE EASIER

As electricity spread, consumers

bought up home electrical appliances
ELECTRIC REFRIGERATORS, WASHERS, AND STOVES

MADE LIFE EASIER, 6AVE AMERICANS

MASS PROPUCTION TECHMQUES MADE THESE GO0DS
MORE READILY AVAILABLE AND DROVE DOWN PRICES

Electric appliances were cOMMON IN
ukban and suburban hoMes, but Most
rueal hoMes still Lacked electeicity




II'I'IE BIRTH OF ADVERTISING

KITCHEN MAID

TAND \ ARD KITCHEN UNITS The qooa O(New 900d$ ‘N the Magket
and consumerisM fed the ad ndustey

THE ADVERTISEMENT INOUSTRY ITSELE MADE HUGE
PROFITS SELLING ADS AND CONSULTING FIRMS

W

| Ads Increased consumer demand for
and INformed buvers of New goods

| ADS APPEALED TO PEOPLE’S DESIRE FOR YOUTH,
WEALTH, AND BEAUTY, AND PLAYED ON FEARS

ADS COMVINCED BUYERS THAT LUXURIES WERE
NECESSITIES, AND BRAND NAMES BECAME FAMILIAR

Slogans Like “Say it with flowers” and
"Reach for al ucky INStead of a
sweet” INfLuenced buver's spending




To keep a slender figure
No one can deny ...
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For e Muslhed way of waahing makes

Blueflird Appliasce Co., St Louie, U, S

sweet

ELECTRIC CLOTHES WASHER it It's toasted

No Throat Irritation-No Cough.




MEN
WOULDNT
LOOK AT ME
WHEN | WAS

2 O 6 79 : p h y 5 i C i ans Get particulany from Foed Maotor Co. of Canada, Lad, Foed, Out.
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Since | Gained 10 Pound
This New, Easy Way
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THE UNIVERSAL CAR

Buy It Because
It's a Better Car
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NEXT UP...




THE DECADE OF THE GAR

The car changed AMerica FOHEl R

£V FORD'S ASSEMBLY LINE
pagtes

_ Heney Ford employs his
b Live IN Ford car plants Nationwide

V) THE ASSEMBLY LINE STANDARDIZED CAR
PRODUCTION, MAKING IT FASTER AND CHEAPER TO

PRODUCE CARS
THIS TECHNOLOGY SPREAD TO OTHER INODUSTRIES,

MAKING ALL GOODPS CHEAPER AND MORE ABUNDANT

m AMERICAN LANDSCAPE
-~

beseia | Payed roads, INterstate routes. New
towns and businesses along routes

EVEN WERE BUILT WITH GARAGES,

CARPORTS, AND DRIVEWAYS TO ACCOMMODATE CARS
THIS TECHNOLOGY SPREAD TO OTHER INDUSTRIES,

MAKING ALL GOODPS CHEAPER AND MORE ABUNDANT



By . Ford plants produced 9, 109 NEW
MODEL-Ts. That translates to ONE FOR EVERY 10 SECONDS
OF THE WORKING DAY. with this kind of efficiency, Ford was

able to lower the price from $850 In 1908 to $300 by 1926.
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; { | Highways caused clties to expand
“4 | outward and the subuebs flourished

WORKERS MOVED OUT OF THE CiTY AND DROVE

INTO WORK, GETTING AWAY FROM OVERCROWDING
RURAL FAMILIES GAINED MOBILITY, MARKETS WERE

CONNECTED FASTER, TRAVEL BECAME
INDEPENDENT

&&): INDUSTRIES FLOURISH
r“ .

The car booM Led to abooM IN the
steel, Rubber, glass, % oll INdustries

“WE EVENT,

R e W , W1 Cities that PRO 4 cdiain exilo ded
SET ALL THE SHRUBE 7 =

AND LAWNS Like Pontiac M1, FLint M1, and Deteoit

THIS TECHNOLOGY SPREAD TO OTHER INDUSTRIES,
MAKING ALL GOODS CHEAPER AND MORE ABUNDANT
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BUT WAIT! THE US WAS ONLY EXPERIENCING R ‘;.
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THERE WERE THAT TIMES WERE PERHAPS
D) IIO'I' AS PROSPEROUS AS THEY APPEARED'




YING GooDS ON CREDIT
b To keep pace W/ cCONSUMERISM,
DAMemcaNs bomzozvzed MONey to spend

sdelphia, Pai oot 1 ESPITE INCREASED WAGES, MOST CONSUMERS
USRS ) sP=wT BeYOMD THEIR MEANS TO FUEL
'. oy g L covsumerism

4 ‘o

Installment plans adyertised a "Ruy
Now. Pay | ater™ approach

2 Years stl-:ol{\;{'.lf“ Your | BUYERS COULD PUT A SMALL PORTION DOWN AND
Eloctric Refrigerator b | PAY BACK LOANS OVER TIME AT LOW INTEREST
Only $10 Down

CREDIT ATTRACTED CONSUMERS B/C THEY COULD
ENJOY THEIR G00DS W/ 0 WAITING TO PAY 1T OFF

Fundamentally, It was a weakness b/c
MOSt cONSUMeERS SpeNt W/o regaed to
how to pay back credit IN the future

En]()y i Trode Macks Bag. U, 5. Foe. O,
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As corporations Merged and zarne .

Massiye profits, others declined
KEY AMERICAN INDUSTRIES LIKE IRON AND

RAILROADS STRUGGLED TO SURVIVE AND TOOK
LOSSES

FaeMers struggled the w/ post-wae

surplus of cerops & cheap crop prIices
THEY GREW MORE CROPS THAN WE COULD

CONSUME & STRUGGLED TO BRING 1IN REVENUE TO
PAY LOANS

- Additionally, the decadence of the

rich Masked the GROWING INcOMe Gap
| THE MUMBER OF PoOR AMERICANS GREW, AS TOP
| INCOME GREW FASTER THAN WORKERS INCOME

WHILE THE , THE POOR STARVED




OLOSURC

WRITEe ThRCC ThinGS You
LCARNCd TOdAaY aBoOUT:

1) The (actors that Led to the 20s boom
2) How the autoMobile changed AMerica

3) The sighs that the prosperity of the
1920s was superficial




